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Gartner Hype Cycle for Social Software
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Social Network Use at All Time High



Social Network Use by Age Group



Facebook Livestream - NYPL

Source: NYPL Facebook Page



2010 Educause Student Internet Activities
Using College Library’s website 94% Weekly

Presentation software 93% Monthly

Text messages 90% Daily

Social networking websites 90% Daily

Course or learning management

systems

90% Several times per week

Spreadsheets 86% Monthly

Instant Messaging 71% Several times per week

Graphics Software 67% Monthly

Using Internet from handheld device 50% \Daily

Voice over Internet (VOIP) from

computer

47% Monthly

Following or updating microblogs 43% Several times per week

Contributing content to video websites 42% Monthly

Contributing content to wikis 40% Monthly

Video creation software 40% Monthly

Contributing content to blogs 36% Once per quarter/semester

Audio creation software 34% Monthly

Online multiuser computer games 27% Once per quarter/semester

Social bookmarking/tagging 25% Weekly

Online virtual worlds 9% Once per quarter/semester

Source: Educause
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Social Networking Data

• Average Facebook user has 130 friends

• Over 25 billion pieces of content shared on Facebook each month

• Over 200 Million active users of Facebook via mobile phones

• In late 2010, Twitter had over 100 Million registered users with
300,000 signing up each day

• Twitter received 180 Million unique visitors monthly with over 600
million searches daily

• Twitter averages 55 Million tweets daily; 637 tweets a second

• YouTube gets 2 billion views a day; 3rd most visited website

• 24 hours of video being uploaded to YouTube every minute

Source: Discovery Research Group
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